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Victory & Defeat are words that form lives of all and hence we all have celebrated success and wept over our failures. But the source to support and guidance remained the same for almost of all, Our Parents.
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Do you remember how your parents have made you succeed those exams held while you were playing variety of roles in the world, a stage, as stated by the great Shakespeare? Definitely yes.
We all have looked for guidance to make strategies before school and college examinations, route the career path and form personal space in life. Whether we celebrate or cry over, we definitely have and will keep marketing our emotions pretty loud and clear.
Indeed marketing is what made you deliver results; celebration made you perform extraordinary whereas weeping made you achieve the set bar.
· Designing Marketing Campaigns
· PR
· Digital PR
· Content Development
· Social Media Marketing
· Digital Marketing • Media Buying Radio Ads
· Print Ads
· Outdoor Ads
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· For Employees & Clients
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Internal Communications Management
· HR Events & Initiatives
· External Communications Management
· Conference
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Trade Fairs Exhibitions
· Product Launch
· Brand Activation Mall Activation
· School Activation
· College Activation 
· In-Shop Demonstration
· Events
· Entertainment Events
· Live Shows
· Artist Management
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[image: image22.png]Owur Motto is to generate Emotional Emcouragement enabling the resource to take new
challenges and deliver better results.
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[image: image26.png]We at Mic N Melons Pvi. Lid. are contented to provide you the same support and
guidance that you have lived for years.
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[image: image11.png]Film Promotion & Artist Management
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Communications





•





Management of 





Internal              





Communications





•





Creating Dress 





Code for the Staff





•





Regular Training  





Sessions on Soft 





Skills 





Brand Consultancy





•





Brand Positioning





•





Designing and 





Formulating 





strategies to Improve 





the Brand’s presence





Advertisements
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Designing and 





Content 





Development of the 





Ads





•





Formulating the 





placement of 





Advertisements  





according to reach 





of the target 





audience





•





Advertisement 





activities in 





Newspapers, 





Magazines, Radio





Media Relations
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Designing and 





formulating a well 





designed media 





strategy





•





Briefing media 





about the Brand 





and its products





•





Preparing 





Information Kit to 





address the media 





queries
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Digital PR
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Media Tracking





Social Media 





Management
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Management of 





Facebook 





Fanpage
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Posting updates 





about Brand 





products, offers and 
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Ensuring maximum 





visibility
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Plan, Purpose, Present and 





Discuss
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Develop Concepts to achieve  





the business objectives





•





Use various Modes of 





Communication and make it a 





Grand Event





•





Performing Post Event 





Evaluations 
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Kids’ day out

CARNIVAL Kidzoocamp offered school children entertainment that
kept them away from the virtual world for a while

ing and self- regulation.”

Several  workshops
were also lined up. The
art workshop, headed by
Paromita_Basu, taught
kids graffti and how to
create tiaras, eye masks
and tribal caps. Mozart-
sey, the music workshop
provided an exposure to
music. Sonam Saini at
the music workshop said,
“At any place where chil
dren arc around there
where children met their should be music. The
heroand enjoyed his tales. idea is to stimulate chil-

Two ‘crazy scientists dren with live sound.
from Ukraine regaled the  STAR ATTRACTION Chhota Bheem and his village They can experience in-
audience with their chem- struments like keyboard,
ical stage show with chil- aimed at bringing back The adventurous ones ~saxophone, electric gui-
dren flocking to try the the essence of playing enjoyed paintball shoot- tars, tabla, etc. So, we are
spin art machine. and breaking the shack- ing, rocket boom, spider’s trying to bring music
e, one of the Scientists les of the virtual world web, running ~bungee, closer to them.”
“We have brought on the young, There were etc. Salik Khan, or The Brain Wonders
this project dircetly from more than 80 Kiosks at niser of the event, said, stall offered to gauge the
Ukraine to impart intel- the carnival offering the “Kids of the 21t Century ~participants’ _potential
lectual entertainment. We ~ children various mouth- are trapped in a virtual through a reading of
want the kids to explore  watering snacks and crait world and our theme is their fingerprints. A
something new and estab- items and also entertain- based on the idea of Crayola-sponsored paint-
lish that science can be ment such as puppet providing them an op- ing competition was also
fun” show, Bhangra, magic portunity to_experience ~organised.

The two-day event was show and fashion show. ~creativity, critical think- ABIR AHMED
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